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TeC AGENDA

1. TeC Company Introduction

2. TeC Successful Stories
Clients & Collaboration
Media Attention
Global Collaboration

TeC in International Stage




TeC AGENDA

3. TeC International Project

31 Top Executive Program, Business Trip and Seminar

Alibaba Master CEO Program by TeC x Alibaba Business School

Alibaba Managerial Program by TeC x Alibaba Business School
China e-Commerce Landscape 4.0 Conference

GTEC Digital China Conference

Business Scaling Trip to China

TeC Annual Event Collaboration with Digital Economy Ecosystem




TeC AGENDA

3. TeC International Project
3.2 e-Commerce and International Expansion Project
Meeting with Chinese Government by TeC x THECA
THAI 10/10 Luxury Brand by TeC x DITP
IFoundTMark by TeC x DITP
EXIM Thailand Pavilion by TeC x EXIM
Chinese Thai Taste Test by TeC x SuperFight
China Social Media Strategy Consulting by TeC x WIPO

Trademark Registration in China




TeC AGENDA

3. TeC International Project

3.3 CSR and Charity Project

Charity Event for Wuhan Charity Federation by TeC x TDTA

4. TeC Pipeline with China Engagement and Partnership Activities
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Te C Thailand e-Business Center .

Brief Intro

> Pl ) 0:01/242

Link: Click



https://v.youku.com/v_show/id_XNTkzMjcyMjk2OA==.html?spm=a2hbt.13141534.1_2.d_1&scm=20140719.manual.114461.video_XNTkzMjcyMjk2OA==

PROGRAM

THE EXCLUSIVE WORKSHOP AND TRAINING FOR

TeC

X T6suus:matisdasidoourangasoin KangasdkSuusKIss:augvnazus:nouns

Al ' fnldsunisaausuagvdigauminsuisn

AI 1 b b . TRighfonsashvnusudiiaznisaalagn 4.0
I a a SOUNVATWSIUIIA:NFANIVYDVSSAD e-commerce IWoNSUSUIUAEUDVANSIBOGD . .
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Business School "'
Link: Click
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https://v.youku.com/v_show/id_XNTkzMjcyMjcwMA==.html?spm=a2hbt.13141534.1_2.d_2&scm=20140719.manual.114461.video_XNTkzMjcyMjcwMA==

TeC THE OUTSTANDING WORKSHOP AND TRAINING FOR C-LEVEL
X #2/2070 "

Alibaba
Business School

Link: Click
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#2 | EXECUTIVE CONSULTING

Thailand e-Business Center (TeC) is the First Thailand e-Business Center that
offers end-to-end solutions in Thailand. We aim to drive entrepreneurs across the
world to go Online, through our 3Es services: e-Business, e-Commerce,

and e-Recruitment. We thrive to be an e-Business bridge among International,
China and Thailand markets. To help businesses to be the leaders in the markets,
our experts will train and groom students and entrepreneurs to be digital workforce

while transforming SMEs and Enterprises from their offline-business to be
e-Business with digital mindset and advanced technology knowledge integration.

TeC is the member of Thai Digital Trade association, Bangkok, Thailand and have
business partnership worldwide.

EXECUTIVE CERTIFIED STEPS-BY-STEPS SOLVE

THE PROBLEMS
CONSULTANT EXPERTS  SOLUTION FROM ROOT




TeC CULTURE

CORE VALUE

CLIENTS FIRST, PROFESSIONALISM, INNOVATION, FAST FAILING, AND FAST ACCOMPLISHMENT

POSITIONING

END-TO-END o
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TECH

Thailand e-Business Center

T

£ A Glance of TeC Thailand e-Business Center

Thailand First e-Business Center

Thailand e-Business Centre (TeC) is the first e-Business Center in Thailand. Our positioning is to be a business scaling solution
globally. We aim to help entrepreneurs across the world to go Online, e-Commerce and e-Business. Our vision is to enhance
business capability and scale the opportunity to the next level. TeC’s key focus area is to be an e-Business bridge among
International, China and Thailand markets.

Strong Collaboration with Thai Govenments

We are the top institute in Thailand collaborating with Govenment Partners in Thailand. Appointed by Ministry of Higher Education,
Science, Research and Innovation as an accelerator for grooming and funding Thai startups and holding a MOU with Digital Economy
Promotion Agency under the Ministry of Digital Economy and Society to organize a program to assist Thai entreprenueurs in scaling
their businesses. Moreover, Government sectors in Thailand, including the Thailand Convention and Exhibition Bureau, Department
of International Trade Promotion under the Ministry of Commerce, Office of Small and Medium Enterprise Promotion, The Export-Import
Bank of Thailand, and many others, entrusted us with the organization of a program to assist entrepreneurs in going online, e-commerce,
and e-business.




Thailand e-Business Center

A Glance of TeC Thailand e-Business Center

Leading Institute for Executive Program

We organize executive programs along with The Digital Work Leader Program, Alibaba Master CEO Program, Alibaba Managerial
Program, and In-house Leadership Program for CEOs and Leaders of Leading Thai Companies. Furthermore, we have more than
a hundred certified experts who have successfully customized every program to the executive level.

Top China Business Consulting in Thailand

TeC is an expert to consult with global market expertise, especially in the expansion of the China market. We will assist Thai
entrepreneurs in enhancing their competitive advantage by providing them with a professional mindset, digital marketing plan and
budget control for launching campaigns, as well as advice on digital citizen footprint on each e-marketplace and social media with
a suitable strategy and creative brand storytelling to fit their targeted audiences. Think of TeC, think of China.

Authorized Education Partner with Top Global University

We are an exclusive authorized partner with top universities worldwide, including Tsinghua University, National University of
Singapore (NUS), Nanyang Technological University (NTU), among many others. In addition, we are the only exclusive authorized
partner of Alibaba Business School. Our mission is to give Thai entrepreneurs access to world-class knowledge from leading
institutions and corporations that is inaccessible in Thailand.




THAI

E-COMMERCE

ASSOCIATION

“Revenue-driven with
Conversion-Rate Growth”
Current position

- President of Thai e-Commerce Association
- Secretariat and Executive Committee of Thai e-Commerce Association
- An honorable advisory committee/judge to UN WOMEN WEPs Award 2022
- Thailand Women Leader award in 2021, CMO Asia Awards
- Meituan Authorized reseller and Amazon Global selling Authorized Partner
- Authorized education and e-commerce program with Amazon Global Selling
o - Alibaba Master CEO program Co-Director, Alibaba Business School x TeC
ey - Former Director of Marketing, Branding and Partnership, Lazada, TH
- Certified Digital Marketing by Global ICDL with 100/100 Scores

- Board of Director & Co-founder, OKOL Company,

A leading Key Opinion Leaders’ network in Asia/ Thailand
- Area of expertises; More than 10+ years of experience in International e-
Commerce, Digital Marketing, Business Communication, Branding, Global and
China Expansion, Consulting and e-Management
- Alumni of National University of Singapore (NUS) and Thammasat University

j . AH b N =; THAILAND
o iy s ., # €2 Business school WOMEN et
Thailand e-Business Center (TeC)
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1,000+ Professional

Experts/ Consultants

in specific areas;

- e-Commerce and Cross border
- e-Business

- Digital branding and Marketing
- Communication and events

- Data analytics and insights

- Global expansion

- China expansion and China market

- Technology, Innovation and more

Ms.Kulthirath
Pakawachkrilers

Executive Consultant and Partner

Asia e-Commerce specialist & International
e-Business Expansion Expertise in
e-Commerce, Marketing, PR, international
business expansion and business
development,CEO of Joyfulness.asia,
Committee of Thai eCommerce Association,
Secretariat of Thai Digital Trade Association,
Ex-Lazada Director of branding, public
relation and partnership, Former Advisor
to Vice president for Big C shopping
online, Former Advisor to CEQ, Luxola,
acquired by Sephora

B

Mr.Pathom
Indadorom

Executive Consultant and Partner

Expertise and direct experience in
strategic planning and implementation
in transforming traditional organizations
to digital based organizations.
Reinforcement of a new business
platform by initiating and exploring
business opportunities to competitive
digital ecosystem expansion. Negotiating
and strong networking with the government
sector & private sector.

CEQ, Siam ICO, Advisor to I.C.C.
International PCL and ex-CEO of ARIP
PCL

TEC#: | EXECUTIVE CONSULTING
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Dr.Udomtipok

Phaikaset

Executive Consultant and Partner

Expertise and direct experience in digital
marketing, media, business consulting,
strategy , Business Model , Digital Business
Model, Marketing Strategy, Digital Marketing,
Social Commerce, e-Commerce, e-Business
for both government and private sector.
Vice President of Thai SMEs Federation, and
Thai Digital Trade Association, Managing
Director of Digital Business Consulting.
Former Top management of PMG Corpora-
tion, SPU, Thai Joumnalists Association, and
IR@C.

Mr.Attawee

Jaroenwattawinyoo

Executive Consultant

A Google AdWords Qualified Individual, who is
dWord to
spend multi-million baht budgets per month with
valuable combination of Technical Skills (web
p ing) and Busi i (what
our clients need). As Web Analytics (Google
Analytics, WebTrends) Project Manager, 10+
years of i working to i i
and supporting in web analytics related fields for
20+ clients throughout South East Asia. Some of
our clients include: Hong Kong Tourism Board
(HKTB), Hong Kong Trade Development Center
(HKTDC), Sony (Thailand), Bangkok Airways
(Thailand).

TEC3: | EXECUTIVE CONSULTING




Our Consultant Certification

&

Adwords Video
Certification

FACEBOOK

Digital Marketing

Media Buying
Associate

Professional

Google Adwords
Fundamentals

Adwords Mobile
Certification

Adwords Search
Certificati
ertification Digital Marketing
Associate

Media Buying
Professional

S

Digital Sales
Certification

Google Analytics
Individual Qualification

Mobile Sites
Certification

| EXECUTIVE CONSULTING

Facebook

LINE
CERTIFIED
COACH
2019

FOR BUSINESS

facebook biueprint ‘facebook blueprint
st CERTIFICATION

Media Planning
Professional

Line Certificate

Media Planning Coach

Professional

Facebook
Blueprint

Professional, Creative
Strategy Professional

International Certificates

ICDL
International Computer
Driving Licence

*
Alibaba Cloud
ASSOCIATE

cLoup
NATIVE

AGCs

Alibaba
Business School

Alibaba
Global Course
series
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Our Partners and Networks

Thailand Global China

. Lazada amazon.com X IB THALLCOM
N’

ﬁ Shopee ebay );?obai(;.cifngl

"+ JD.COM Ui oo 2

ﬂ\libaba.com SMME ESHX
Global trade starts here.™
THAILAND

E-COMMERCE ?Q WeChat
m m ASSOCIATION AnEXpreSS”

1688.com
TDTdA -
" JD.COM

Thai Digital Trade /\ssociation)




Mission Possible = connect the world

To support Entrepreneurs, MSMEs, Enterprises to drive business though digital
globally

Selling e-Commerce globally

amazon £~ AliExpress
ebazy  THATRADECOM

Top Thailand e-Commerce platforms

LAZADA @ Shopee & JDCENTRAL

JD.CO.TH

Practical training by experts

a Alibaba
Business School

Selling to China

THIAL BER 1688.com

et Taobao.com

0o A/ ~ =/ _ﬁh‘—\
Wme @ Ve 7D

vip.com
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Delivered-Process Consulting with TeC

1. Expert advice from 2. Digital marketing plan 3. Advise on Digital 4. Creative Brand 5. Conversion Tracking 6. Result-oriented
consultant with & Budget control for citizen footprint on each Storytelling to fit with analytics and mindset and always
background from its launching campaigns e-marketplace and social targeted audiences measurement on each telling the truth of
industries deep- medias with suitable platforms situation to make sure the
knowledge strategy investment and expected
result

5 # @ <
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Action Done

Experts/Coach/Consulting Clinic
with Current Problems Encountered

Analyzing current business problems and adjusting
consultation plan based on each team requirement
in each week

Consult in the scope of content marketing,
campaign planning, launching date preparation,
suggestion digital marketing media channels, and
international business expansion

Creative content and campaign workshop to
promote brand awareness and generate sales
through online platform Analyzing target customers and recommending tools

implementation for improving digital strategy

| Enhance Media Strategy — Social Media

cCOTTO

Bathroom Shop

PTTEP FAGADE SaLUTION

Setting business KPIs and short-term goals for hackathon
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TeC Successful Stories

GOVERNMENT COLLABORATION
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MEDIA ATTENTION
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Forbes 1ieBusivess ThiEs  BUSINESS INSIDER — Bloomberg  THI ASEAN POSTR VATECHNASIA  [nside @ MARKETINGOOPS!
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GLOBAL COLLABORATION
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MEDIA ATTENTION

Forbes 1ueBusivessTiviEs  BUSINESS INSIDER — Bloomberg

; Brand
THE ASEAN POSTR VATECHNASIA  [nside D) MARKETINGOOPS! “TeC as seen on media”

sranpeurrer 5 [RRYEAE OWSNESS LiNeTooay

NMIGR Bangkok Post s|'IE] thumbs II= up

CHANNEL




.. & GOVERNMENT COLLABORATION
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e Collaboration Government Sector and Association
o TeC e-Business Center has been a part of many projects
= 44 R ol B 2 HKEIA J conducted by government sectors in the fast few years.
£ Eosies S s e EATFRGY "

We incorporate our knowledge to drive Thai entrepreneurs
to increase their sales and develop their business during

X this digital disruption era and be ready to thrive in the
_TCEB @ J e depa YESCAP / APCICT “»

global stage.
ASMI A RMUTT  and 50+ more

amQoamnnssusrousanalng
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TagAcwsouiibuasatuayuon : depa | @escar/arcicr | S

UENYSSND
ﬁUS"nDU fnSTnEJ #LIVE-COMMERCE

Ulnadowy nm IVE-COMMERCE PROGRAM

wuu New Normal EY OPINION EADER;‘

UMY Zoom Application

FuuwsaulattwarUs:naumsing lumsia3sunuwSsUINEA * "’g"z‘ao;“:zn"u‘:’;ﬂ:‘;a’:’;’i‘f:’:]lzz:::’%f:ﬂ;"i’:j:’;:’;::‘;;:Z““"7"””“”
New Normal Cross Border e-Commerce Workshop uuu Exclusive
Suif 5 waumau 2565 an 1 ﬁ_uSnmnsnuonﬁ'npju‘immmd‘lu Live-Commerce
5uf 13-14 Ausneu 2564 shumv @ o 13.00 - 1800 u

@ Arumudo (Han Bing, k)

- Wansdoduoinsiums A Bright World (2R E4i) vovamdlnsindidooy
- KOL fildodo ua:duwundus1aSuly Weibo 31 2 &wau

Aunassad Ansesinsian (qrubur)

- nssumsaLAURUSNaUMSWATEGEIEnnsatnATng
UstswiBwinAuSKs USUn A 3-OaAuaBuians Siia

o103 e-Commerce Sownuiussaumsnl lumsquawoRTRGaaUAD 1 uaunu

AUNONDY YruwssAn3n (AgTS)

Director, Personality Academy Asia

ENMWIUSUG AgEDUGUMSYA

nassaud nadssinsian AMUSISYS DYDSWUS

20 8 Co-Founder, Thailond Head of Business
TeC Thailand e-Business Center amazon Development and Strategic Partnerships,
Co-Diector of Albabe Mster CEO Program mazon GlobatSeling

Topic : Topic
Cross Border e-Commerce Landscape “How to Sell to Customers
and Preparation in New Normal Decade with the Highest Purchasing Power?”
for Thai Entrepreneurs

nnov : Speaking Power olgGacuiiou 1 uauau

aduayulasinsoms
aunsaiwdoucioms LIVE Waundnomwacs
Buwidooulatiuuundu 3 Toomstinalulagasna

whsouTasTudmidsrw om [Opi0]

avnusulduddoud [T

Sud - 5uil 3 wqumau 2565 thédnuaavivanwudowy Anvedllnu 2 wi O]
W§' Swawes MUY MARKETING@TEC.WORK
s 50 rhuusnirindu

@ ricoiecmerk () Tratanl = bisiem cara-Tac © ose2mesm (@) ostecuort

uR 30 domiAu 2564

14{<<<L<4

avnudounsoy

() mhattndemusinesscente

amazon global selling @ESCAP / APCICT



{\-fff B A H U E R A D E EAH‘ERADE g

~ W
‘ﬁ%{;’ 24-25 SEPTE]
v, o BARUEZTRADE
e |
) \\ \‘ -
i
= AKU E-TRA
g'::‘::é::‘r}:l:iz.: -E:-L B_==L{:$\EHL¢‘I‘R DE B—-—-A HU DERUTV'RA"'—'DE Tha picjont i Ay
rin
& aeg‘%; \\
o = = 4

ON 24 TO 25 SEPTEMBER 2018, OUR CEO WAS INVITED TO BE AN HONORABLE SPEAKER
BY UNCTAD AND EUROPEAN UNION AT BAKU E-TRADE FORUM, BAKU, AZERBAIJAN.
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INTERNATIONAL ORGANIZATION €% UNCTAD

y
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ON 16 SEPTEMBER 2018, OUR CEO WAS INVITED TO BE A SPEAKER BY UNCTAD, E-COMMERCE WEEK AT GENEVA, SWITZERLAND.

. -

TeC CROSS-BORDER BUSINESS WITH TOP MANAGEMENT TRIP AT CHINA.
< Y - -~ N
e VERRYS) |
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2019 C

INTERNATIONAL ORGANIZATION

IN 2019, OUR CO-FOUNDER WAS INVITED TO BE A SPEAKER

AT THE CHINA INTERNATIONAL IMPORT EXPO (CIIE),

THE EVENT WAS HOSTED BYTHE MINISTRY OF COMMERCE OF CHINA
AND THE SHANGHAI MUNICIPAL GOVERNMENT. ITS PARTNERS

INCLUDE WORLD TRADE ORGANIZATION, UNITED NATIONS CONFERENCE
ON TRADE AND DEVELOPMENT AND UNITED NATIONS INDUSTRIAL
DEVELOPMENT ORGANIZATION

.
IN 2019, OUR CO-FOUNDER WAS INVITED TO BE A SPEAKER :;3 '1 /“ /' i
AT THE CHINA INTERNATIONAL IMPORT EXPO (CIE), " »
THE EVENT WAS HOSTED BYTHE MINISTRY OF COMMERCE OF CHINA
AND THE SHANGHAI MUNICIPAL GOVERNMENT. ITS PARTNERS
INCLUDE WORLD TRADE ORGANIZATION, UNITED NATIONS CONFERENCE
ON TRADE AND DEVELOPMENT AND UNITED NATIONS INDUSTRIAL
DEVELOPMENT ORGANIZATION

MODERN BRIDGE LOCATED IN NANJING, CHINA




BRING DIGITAL FUTURE TO EVERYONE

e @

i

IN 2019, OUR CEO AND CO-FOUNDER ATTENDED THE DIGITAL BIG BANG EVENT HOSTED BY THE DIGITAL COUNCIL OF THAILAND
WITH THAILAND PRIME MINISTER AND KHUN SUPACHAI CHEARAVANONT, CEO OF CHAROEN PHOKPHAND FOODS

IN 2019, OUR CO-FOUNDER AND TEC TEAM ATTENDED A MEETING WITH
FORMER MINISTER AT OFFICE OF THE MINISTER, GOVERNMENT OF THAILAND: DR. KOBSAK POOTRAKOOL.

CHONG NONSI SKYWALK AT SKYTRAIN STATION (BTS)
ON THE SILOM LINE




IN 2019, OUR OUR CEO AND CO-FOUNDER ATTENDED A MEETING WITH
THE PRIME MINSTER OF THAILAND: MR. PRAYUTH CHAN-O-CHA.

IN 2019, OUR OUR CEO AND CO-FOUNDER ATTENDED A MEETING WITH
THE PRIME MINSTER OF THAILAND: MR. PRAYUTH CHAN-O-CHA.




ON SEPTEMBER 15, 2019, OUR CEO ATTENDED AN EVENT WITH ETDA
REGARDING RESEARCH ON e-COMMERCE VALUE IN THAILAND PROJECT




GOVERNMENT SECTORS

THAI10/10: TEC ASSISTED DEPARTMENT OF INTERNATIONAL TRADE PROMOTION (DITP),
MINISTRY OF COMMERCE (MOC) OF THAILAND IN 2020. THAI 10/10 WAS AIMED TO BRING
TOP THAI LUXURY-PREMIUM BRANDS TO EXPAND THEIR BUSINESS IN CHINA.

Mr. Somdet Susomboon p Mr. Kiattirat Jindamanee Mr. Tiriyapong Asawakul
Director-General '5 Founder of Institute of Development & Founder of RUAMSRANG CONSULTING
and Support SME Digital Transformation | 1 COMPANY LIMITED

Department of International !
Trade Promotion Executive Office \ ). Expert The Association of Thai Software k Consultant of Thailand Top Companies
-ﬂf [ Industry
he
P
Ms. Kulthlrath Prakawachkrilers & \
T a e / - ‘l Mr.SMITTHI CHIRANANDHA Mr. Pattanapong Ranurak

Founder and CEO of D V N International
Co., Ltd. (Divana)

onal wv fed ICOL Digital Marketng

Marketing Director, Taokaenoi Food
& Marketing PLC.

Idea Lab: TeC assisted Department of International Trade Promotion (DITP), Ministry of Commerce (MOC) of Thailand in 2020.
The project was aimed to help improve SMEs' digital branding. The project was successful as the some of the participants could increase their sales by 80%.

of Lazada Thattand
consultant of BigC Supercenter

B




PRIVATE SECTOR
— W

IN JULY 2019, TEC HOST AN EVENT AT TRUE DIGITAL PARK ON “CHINA e-COMMERCE
LANDSCAPE BEYOND 4.0 & DIGITAL MARKETING FOR CHINESE CONSUMERS AND CHINESE TOURISTS

N

J 1 (

0

IN 2017, OUR CEO AND CO-FOUNDER ATTENDED AN EVENED HOSTED
BY BANGKOK BANK TO HELP THAI SMES.
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Top Executive Program,
Business Trip and Seminar




Business Expansion To China

TeC aims to help Thai SMEs, MMEs, and corporate
enterprises to step up their games through out
e-Business services. We help them to connect with
the market through the platforms such as
Tmall and Taobao. We bring people to experience
and learn from the big companies and adopt
their practices to imple their business in Thailand.
We also brought top management from top
companies in Thailand for business scaling
trips in China through our programs such as
Alibaba Master CEO program at Hangzhou,
Alibaba group headquarter in China.

X8 THALLCOM

HBEM

Taobao.com

e-BUSINESS




INTERNATIONALTRAINING

Alibaba
Business School

ALIBABA BUSINESS SCHOOL

ALIBABA MASTER CEO

TeC#

S1143N3g9 A3IX

WHO SHOULD ATTEND

ers and CEO whe
border trade

uite level that involve in strate

siness operator

+To allow participants to understand the latest business
and trends In the matter of the internet And online market

« Insights into business concepts For the new retail
business (New Retal), data or large data management
(Big Data), Marketing 4.0 (New Marketing). borderless

order) o
online commerce (e-Commerce) which can be applied to
various busines
+To study, learn the framework of ideas and management
about online businesses

+To study, understand and adapt to the e-commerce
business in management and understanding of team or
organization creation

n
that are beyond the factors and impacts on the market
and organization

To increase the potential of business strategy,
management and brand building
for managing business in the digital age

ALIBABA MASTER CEQ

Because China is one of the countries to watch in terms of current busine
From a population of 1.386 billion people, while Thailand has a population of
only 69.04 million people, from the population of China that is more than 20
times that of Thalland. China has also passed the Import-export value. During
Joraary March 2016, the value o rade between Thalland and Ohina wos 20707
million US dollers, an increase of 13.8 percent. From the same period of last
year In such amount Chmn imported from Thailand worth 10,545 million US
dollars Increased 9.
Thalland worth 10,165 millon US dollare,an inerease of 1.0 percent ver the
‘same period of last year. Thal entrepreneurs need to have many potential
enhancements. Including the development of digital personnel, which TeC wants
10 help drive and develop digital skills.

2

management el o the leader in i erganization s very important, TeC
therefore cooperated with

business artver bt Thlsnd Chnese: I rder o develop nd offer Allbaba
thath y reliable organizations

and also as Trainer of
know how to trade and he
o cae

trade of hands.
jant. How to
wcmd in Alibaba? Both creating a cuvporile ST S ol

E-buﬂneu online marketing creation Ind intemet branding. Alibaba Exec\nive

i the wooesw of  A<dar el B rbtadaiahlis

Alibaba
Business Schoo

TECH:

TeCH# INTERNATIONAL TRAINING

Global Smart Business Enabling System

international training and development department of Taobao University s in line with
tion strategy, which aims to provide training programs on digltal business

ganization, and operational skills for enterprises, individuals, and public institutions
Upholding the concept of “make learning easier” through systematic learning sollfions, we help learners
v opportunities for business development, enhance the operational capabilities of their online

find the most effective path to enter China market and land in successfully and synerg
nd offline business to gr Inthe past 3 ye o University
conducted 300 training courses more than 40,000 people. By using
Alibabals digital busine: d 1o find solutions lopmental

problems and grasp changing tr

What we provide

1. Alibaba Master CEO Program

2. Allbaba Gateway to China Market

3. Albaba Management Program (New Retai + New Narketing + Logist

1. Alibaba e-Business, e-Commerce and digital cour

| EXECUTIVE CONSULTING
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TECH @ EXPARA

CERTIFICATION &
PRESENTED BY

SPEAKERS

18.30 - 18.45
Welcome & Opening
2 by Khun Kulthirath Pakawachkrilers

18.45 - 19.30

Key Elements of Success
by Khun Douglas Abrams

1nAQauAINESONIVSSAD

iy o1 | KEYELEMENTS.
T B < OF SUCCESS

TECH @@ EXPARA

SMART NATIONS
* SMART CITIES

Data Analytics and Innovation

19.30 - 20.00
= Experience sharing session

\ by Khun Paul Arriyavat,Serial Entrepreneur, Corporate

/ Venture Builder & Angel Investor

Through Real Experiences of Singapore
China e-Park and Digital Frontier

KA D C0GICAL <
%s EXPARA

SINGAPORE



TeC Previous Education & Business Scaling Program

Trip : PTTEP Trip at Hefei-Shanghai-Hangzhou Trip : Business Trip for Bangkok Hospital
Route : 3-9 November 2019 Route : 9-13 June 2019




TeC Previous Education & Business Scaling Program

IT Products Sourcing Trip in Shenzhen Krungsri Business Trip at Shanghai — Hangzhou

with Khun Panraphee Rapeephan, Route: 9-13 June 2018
Producer of iT24hrs Television Program




TeC Previous Education & Business Scaling Program

FEGO private Trip at Hangzhou and Shanghai Toyota Tsusho Business at Shenzhen - Shanghai
Route: 21-24 October 2018 Route: 3-7 November 2019

on Trip-China, 3-7th Nov.2019,




Alibaba 2
Business School TeC S

Development Program
TeC : Your Global Partner

ALIBABA IN-DEPTH KNOWLEDGE

MASTER CEO o

EXECUTIVE PROGRAM \ . Intepsijve P
,§Wor shop }~ 1 W

% S

Alibaba
Business School

\“”‘ .
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=
I 1




» | EXECUTIVE CONSULTING

ess Trip Testimonials

MRVORAVIT CHAMROENLERT
Director, CP All PLC.

“The knowledge | obtained directly from
Chinese Laoshi, who have direct experiences in China
e-Commerce market, during this program is very
useful. | can adopt what | have learnt with Thai market
aswell.”

MR. CHATCHAI KONGDACHUDOMKUL
Vice President, Enterprise Mission Control
Department

“I'm very impressed with Alibaba Business
School, as we learned a lot from them During the trip,
we learned how to think like Alibaba, do
business like Alibaba."

MR.SMITTHI CHIRANANDHA
Marketing Director, Taokaenoi Food & Marketing PLC.

“The most impressed is the suggestions they can
give us some ideas. The information is very insightful.
We don't know many things but our teachers know
everything. Alibaba has large data which they can uti-
lize it very well. We have learned about Alibaba people
and system. We know more understanding about
e-commerce system and adapt to manage the gap be-
tween

opportunities and how we can grow businesses in
China"

MR. SUEBWONG SUKAMONGKOL
CEQ, Pattanayon Chonburi Co,, Ltd.

“I have been very impressed with the trip in many
aspects as China is a very innovative
country. During the trip, it allowed me to see new busi-
ness opportunities, new technology, and new plat-
forms in China. | highly recommend the trip to every-
one who wants to explore the
opportunity in China with TeC. TeC is the leading link-
age between Thai and Chinese entrepreneurs to
invest in e-Commerce landscape.”




TeC Organized a Seminar: China e-Commerce Landscape 4.0
Date : July 20th, 2019

Attendees from Business Owners, Mid-High Level Executives, Government
and Media with 400 Seats

TEC.
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GTEC Digital China Conference in Thailand 2021 by Thai Gov TCEB x TeC
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'GTEC Digital China Conference 2021
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TeC Annual Event: Collaboration in Digital Economy Ecosystem
TeC Directors with Directors from the Department of Business Development, Ministry of Commerce.
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Meet Magento

Meet Magento shenzhm -—
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TeC Cross border e-Commerce

1,000+ Asia companies’ collaboration, Government agencies and public sectors 500+ Global e-Commerce partnership projects

20+ Global and local e-marketplaces platforms #YourGlobalPartner Starting with #YourChinaPartner #YourASEANPartner

BAKU E-TRADE
FORUM

24-25 SEPTEMBER 2018




e-Commerce and International
Expansion Project




TeC and Thai e-Commerce Association extending a warm welcome to Mr. JIA SHUYING and the e-Commerce and economic team
from the Chinese Government and discussing Thai-Chinese collaboration in supporting the Cross-Border e-Commerce ecosystem.
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Manage WeChat e-Commerce Platform for Thai Luxury Brand Under Thai Government Project (DITP)
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2020, TeC Organized a Virtual Business Matching Event: THAI10/10
With Department of International Trade Promotion, Ministry of Commerce Thailand
To Match 10 Luxury Thai Brands with Buyer and Distributor from China.
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==/ Global KOLs Marketing to Raise Awareness
and Generate Thailand Trust Mark Symbol

KOLs live streaming and promoting strategy
leads to sales in varieties of e-Commerce platforms.

Therefore, we have created landing page
that gathers products information in the campaign,
and leads to e-Marketplaces.

\X\N)
t‘uuﬁ'

TECH: CHINA

§0



#IFoundTMark Marketing Campaign
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s -l Lingling, Heitao, Cocoa, Diudiu
Chinese KOLs
with more than 4M followers

Idols and Models who are
well-known in Chinese social media
platforms e.g. Taobao, Tmall, Jindong.

They are also professional Live
streamers who can convince their
followers to buy the products real-time

2,000,000+ Weibo Followers
2,000,000+ Yizhibao Followers
*500,000+ Taobao Followers
*100,000+ Douyin Followers

TEC:#  CHINA



DITPZ #IFoundTMark &

ez | Global KOLs Marketing to Raise Awareness
and Generate Thailand Trust Mark Symbol
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Promoting Thailand Trust Mark (#IFoundTMark)
Products by KOLs Live-Streaming ASEAN Market




DITPZ #IFoundTMark &

Department o Intermationa Trade Promotion

RS Global KOLs Marketing to Raise Awareness
and Generate Thailand Trust Mark Symbol

@] onr=

KOLUs
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2,058,717 Impressions

. UssnduwusSualnsuinsoufionssy
5,119 Impressions

sunduwusnislaWaailadafionssu
TugUuuu Virtual Event

19,941 Impressions

ussnduwusmsiladdiionssu
sUuvuopulatiuaoowlad

1,594,432 Impressions

. mslaWaashu KOLs uusanmithming

333,465 Impressions

msusznduwusiu Social Media
oY KOLs uus:nmihnung

105,760 Impressions

Promoting and sales
generating outcomes after the
campaign ends. #IFoundTMark
campaign focusing in creating
awareness in Thailand Trust Mark
internationally.

Therefore, during opening ceremony

can generate more than
2 Million Impressions.
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TeC x EXIM x Alibaba.com

Global Selling e-Commerce Marketplace Management and Campaign Implementation
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ORGANIC &
« HEALTHY FOOD

Authentic Thai product selection for yo

v Top products

With international standard certifications

° A

v Trustworthy
Thai exporters qualified by Export-import
Bank of Thailand (EXIM Bank)

—

High quality products
Varieties of cho

All gathered in one place
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EXIM
THAILAND PAVILION

More than 300 Premium Thai Product

SHOP NOW

PRODUCT CATEGORIES

S——
Looking f

“Thai quality products”
available for shy

Thailand Pavilion
Thai SMEs,

Thai SMES, extraordinary commodities
with lots of care

® Unique ingredients from only ingredients found
throughout Thailand

© Worth buying products from local and Thai SMEs

jonate qualities delivered in every item

AN

Selection process to guarantee
best quality offered

v Top products

mm aAlibaba.com

THAILAND

COMPANY INTRODUCTION

Verification Type: % A& Check

Year Established:
o 018

Main Products: Accepted Payment Type: Main Markets:
Snacks, Julce Frut ProductHerbs Prod.
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EXIM THAILAND PAVILION: SUCCESSFUL STORIES =XIM TEiM TEC3x

1st Step 2nd Step

=XIm =XIM TeC#: ESTIMATED OUTCOME:
| A2 50+ wmillion THB
Impact Incremental Revenue:
344+ willion THB

Additional Business Matching with Chinese Buyers,
Result = Purchasing 26+ Million THB




EXIM THAILAND PAVILION: SUCCESSFUL STORIES =XIm TEiM TEC3>

( 3rd Step I ( 4th Step 1

=XIm Tec =XIM TECH
TEIM TEiM
E2Pbbacon | AIC)
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amazon

Period: Oct 2022 onwards

900 SMES Big Conference

@ 2,700 skus
i Estimated 3OMB
@ 3 GGS Premium Accounts @ New Loan for Alibaba sellers




TeC x SuperFight Chinese Thai Taste Test
Organizing an Event for Testing Thai Products and Analyze by Chinese Consumers

_ R AFitLiel” 3 WSS DA = : : g it 5% 3 ] i

p M) Fuels™Fights]|

175
@by

TEC

JJ: '

-

*,
*

« ]

A )T

#  CHINA



Organizing an Event for Testing Thai Products and Analyze by Chinese Consumers

Customer Analysis Report
- Executive Summary

TEC (cHmA - Chinese Customer Demographics

uknssu3Ins:KAuAInerdouludaaiadu - Product Details

- Satisfaction Score

ek “Axwwau Vs Axwliisou” snusTnanusu _ CO m petlto r An a IySiS

“MARKET INSIGHT ANALYSIS"

drsuauAia:waariurivovam - Recommendations

THAI=

TASTE

-
~
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Average Score

W Brand

9000000 00O
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WIPO: China Social Media Strategy Consulting and Implementation

11/

Market size of the intellectual
property licensing industry was
projected to reach

156.1

billion yuan in 2024

China’s IPR (intellectual property right) protection
achievements have been world-renowned in terms
of its IP legislation and legislative amendments,

prosecution and post-grant proceedings,
enforcement and monetization in 2021

Source: idsupra statista aianzhan
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/
WIPO

WORLD
INTELLECTUAL PROPERTY
ORGANIZATION

_

More than 70,000
Intellectual
Property in China

China IP related statistics in 2021

generally demonstrate the below four characteristics

2
3
4

The innovation vitality of
domestic market players
has been further stimulated

The scale of patent and trademark
pledge financing has been further

leveraged up and the inclusiveness
has been further highlighted

The patent quantity in digital
economy and medical field
has been further increased

Foreign enterprises’ confidence
in China's IPR protection has been
further enhanced

TEC:# CHINA
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12 Consultation Sessions for China Social Media Strategy and Implementation

China National Immegration Administration 3 anchors of differentiation across the S different platforms in China
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TRADEMARK IN CHINA
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tec.work/trademark
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TRADEMARK

Copyrights and Appropriately to TeC e-Business Center



TRADEMARK CLIENTS & TESTIMONIALS
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TEC %z | CHINA
TRADEMARK CLIENTS

“vauAnu TeC e-Business center
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Taobao.com

daTrademark thaumdu msdvdapunsu A
TuussinASu Taobao.com msulalonais S
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The Digital Work

™ info@tecwork @ @tecworld ® 02-115-8124, 098-284-5171
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TRADEMARK CLIENTS & TESTIMONIALS

dgvaousula:AuUS:NUiIUUSNISDQN:LUYULASDVKIIYNISAN
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“0duududuAmuUSUNn TeC
(Thailand e-Business Center)

AtkAMWBOuIKdDoMsoa Trademark
tuus:inAdutrnuuusuadum "Khunthip”

Bomoussn TeC ri1lr‘sl§avUynnawlﬂunfamhuldlau
Gduds=utoAumofiuouning AtRAUSNUILa:AILEIBIKED
wnna 3ov W31 0uNMP@UMSSIUSIUINAISNSASIDADULASDVKING
msdoBonmudu msulawnais msdadaus:auviufiluiuvathouin
doudidudusuaioduns:usums dawibudoorBwunna A:
mindumuusudlruuovmigdelumsoa Trademark tuds:inASu
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Taobao.com
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Tuus:inAsu Taobao.com msuwdawna
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CEO u3un 1021 133u 91ia
Wwaanusud “ayulwsarufiwg” (Khunthip Herb)

“AIUDQRIDINUNMA Ua:AWEVEY
Swhdvlviivgndavudaddngatumsoauusudiwarngsio
nuus:inAsuldkualUibauiwe TeC wWiulasomsudw &ad. As
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BEM

Taobao.com

vaTrademark thaumdu msdodomuisu
Tuus:inaAdu Taobao.com msudaonans

AUETNSUL aWuu:wWus
Co-Founder Brand : Vvell, Hub Of Herbs

W info@tec.work ©® @tecworld f

The Digital Work

® 02-115-8124, 098-284-5171
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TeC x Thai Digital Trade Association (TDTA) Held a Charity Event for Wuhan Charity Federation during COVID-19 Situation

RRATEREE

WUHAN CHARITY FEDERATION

BENEFICIARY NAME (l(# /&) : T EBEE

Beneficiary address: #iit

BENEFICIARY ACCOUNT NUMBER ({#k#¢8) = 42186015801817

@

BENEFICIARY BANK: 3@ {RITHIEH ST UE (8601
ank of Communications (Hubei Branch

Bank Code: 8¢ CNAPS: 301521000021BENEF

BANK ADDRESS ($877ib4t) : & EAALH AN LA ORI KM 847 BB 5

847 hianshe Avenue, Jiang'an District, Wuhan, Hubei

Payer name igital Trade Association
ver Grand Rama 9 Building (Tower B) 22nd Floor , 33/4 Rama9
Road Huai-Khwang, Bangkok Thailand, 10310

Payer address Tt

BANK = Krur 31 Bank

Bank account : 678-4-39229-9

BANK ADDRESSK - rung Thai Bank, AlA Capital Center Brarcy

s

BRXTERLL

WUHAN CHARITY FEDERATION

BENEFICIARY NAME (8% &) :

Beneficiary address: #iit#it;

ang'an D

BENEFICIARY ACCOUNT NUMBER ($(3k#-3)

BENEFICIARY BANK® 3

Bank Code:

BANK ADDRESS (#7781t :

Payer name
Payer address : T
BANK Krun
Bank account : 678-4-39:

BANK ADDRESSK

TeC#

Thailand e-Business Center

N 4
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TDTA @

vnu:iUasuus?AIlUNISBUSDENED ! Thai Digital Trade Association Wuhan Charuty Federation

UauaUWS:F!fu Unfowavnnriuiisouusonaunu L i 3

nuddeikdana:narenndiRunijovgsu e Corona Virus(2019-nCoV)
goausalusoufganieogn 173 v 21493,
aKwusnisnAagau

souaaouEmnﬁDﬁmﬂuﬁ'\u:mﬁu&joﬁw (Wuhan Charity Federa_tlvopz

653,214 93

(Special Fund for Prevention and Control Coronavirus)
iSuusoAnvkualdgnusMANinavnUWIALIioUDVAUIIA:
aouAubsalalsunikiuakwusmsnAagsu Us:naASu
(Wuhan Charity Federation) iJuRi3gusasna

mvauwaAuddnaing vailludanaivfunissuibuusa
1WoaununumlEsvynaINsMVNISIWNG
QuUNsAiNISIWNG KUNMNBUILY Na:Jode v D o
iadagnulsabsalalsta
Agdu urunagle asistusausssudU

a1 RN

gqgdu

rivfikidounkonusn uidauniaaladoumssdsikdaiiounuuegdssiu
WFEEBY, IR ZEHRR AR 52 Ok IX AR A H 4 78 % S5 b

More Information
info@Digital.or.th
FOUMUINUIGY 02 115 8124

TeC x Thai Digital Trade Association (TDTA) Held a Charity Event for Wuhan Charity Federation during COVID-19 Situation

| CHINA
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4. TeC Pipeline with
China Engagement and
Partnership Activities




TeC Pipeline with China Engagement and Partnership Activities

TeC x Nida
Business Scaling Trip to China

TeC x Ngern Tid Lor
Business Scaling Trip to China

TeC x WIPO
China Social Media Strategy
Consulting and Implementation

Q3/
2023

TeC x School of Economics and
Management (SEM),

Tsinghua University

desihned and organized TCAB:
Tsinghua China Advance Business for

Top Executives and Entrepreneurs
Program

TeC x Krungthai Bank
Business Scaling Trip to China







Collaborating for Success: Together!

LINEOA: @tecworld Tec ., m‘é

Thailand e-Business Center

CONTACT US

TeC Thailand e-Business Center Co., Ltd.

E-mail: info@tec.work

Tel: 098-284-5171

; HQ BKK Office: China Office: B3, Luen Thai Park, Jin Feng Huang
<= (1) No. 944 Mitrtown Office Tower, Room S25015, 25 Floor, Development Center, Feng Gang Town, Dong guan,
Rama 4 Road, Wangmai, Pathumwan, Bangkok 10330 Guang Dong, China



Collaborating for success: Together! TeC z.

CONTACT US
Kulthirath’s Email: Kulthirath@tec.work

Wechat ID: Meantkulthirath
FB: www.facebook.com/kulthirath
Linkedin: www.linkedin.com/in/kulthirath

TeC Email: info@tec.work

HQ BKK Office: a China Office: B3, Luen Thai Park, Jin Feng Huang

Development Center, Feng Gang Town, Dong guan,

No. 944 Mitrtown Office Tower, Room S25015, 25 Floor, Guang Dong. China
Rama 4 Road, Wangmai, Pathumwan, Bangkok 10330 g &
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