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Thailand e Business Center

The Digital Werk

Suvuargadnaldagviutd

Episode 3 : Where You Can Improve Your Digital Skill

avn:iguan 08.15 - 08.45 vovnndu

09.00 -10.00
Orientation & Housing system
& Get to know each together
Break
10.15 - 1215
"Digital Branding & Online
Content Marketing 101"

1315-15.15
rmsaalaga New Normal
dcegasaalnaln
Creative Marketing

Break

15.30 -17.30
nagnsinw! $5n
“Content Strategy"
taswuusudagvbonanual
asudavgiuancioniitas

17.30-1830
Content Brainstorm
(Content Marketing Strategy
& Content Planning)

Digital
Skills

Day
2

09.00 -11.00
tnAtdNM1S Match
SEO Keyword Analysis /
HanNMSIIoU content Iidia SEO

Break

15 -1215
Hanmsusuusonaumw
content (Optimization)

ua:ms3ana (Measurement)

13.00 - 15.00
misa$w Content Alaul>
IW2as1ognu Follower
- asouwuus:n
Av=aarsvnduanAluinga

15.00 - 16.00

AstliANUILUSUGUa: Content
2810 / uusudnus:auanuduso
910 Digital Branding

Break
16.15 - 18.30

Content Marketing Strategy
& Content Planning Project

Essential
Skills

Day
3

09.00-13.00
The Face: "Digital Creative
& Professional” Pitch
(4 Groups of presentation)

13.45 - 14.00

Us:mANanguRBU=:
Congrats to the winner

14.00 - 16.00

Workshop: Storytelling
asv Story tunn a dovulanl

Break

16.15 -17.15

Workshop: Storytelling
aso Story tunnadouuland

17.15 -18.15
Workshop:
e-Collaboration tools
fviugAadna

Essential
Skills

Day
4

09.00 - 11.00
Test (Digital Skills)

n15-13.15
Critical thinking
Corporate Ethics on Media

14.00 - 15.30
Who could be "Outstanding”
person in the company?

15.30-16.30
CMO Talk: Special Guest
speaker from Top management,
Partnership TeC

16:30-18:00
The Digital Work Networking
and Farewell Party

The Simulation Job Interview
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Thailand e Business Center

Episode 3 : Where You Can Improve Your Digital Skill

Full Agenda

avn:iguan 08.15 - 08.45 vovnndu

DAY 1 DIGITAL SKILLS

@ Orientation & Housing system
& Get to know each together

o mwsouyavlAsLNS wduIU:h38UUG Digital Guideline
Walkiinsouauisatiutieous:Tostita:us:aumsnioinlasons
TGoeoIGUA

o SPvndusdnisatudalanadna + Big Data

@ Digital Branding
& Online Content Marketing 101

o msaaaosuladn "gnio” Wlanadnadoo:ls penvls

o WhtoMwsduYaY Digital Branding & Online Content Marketing
uazangviucaudadna

o 3sUWSDUgMsWuinMsaaiadsia

o msa$v "o &Sumsaanaddna
uas "msdoans”

o "Platforms" i

AD "ADWIIND" , "MsAuUK”

“uanchv” dovaso Content n “apulong”

@ nnisaaragn New Normal
dogdagaainalin Creative Marketing

o M 1Msaaalisndudovididulaualu udUAAUASIVASSA
UusenumnlaidennuAaiwe

o gAf Social media platform WIdW@ubasdatinmsaaia
wuuucinou "Creative Marketing FoFaau”

@ nagnsinw! $9n "Content Strategy"
T3asonusudogvlionanuai
msuaouwnuqnm\m:ﬂns

o nagngmsrihwolRDAAND

o Case study UrynwoviwoRludAAmMo

o uyvnguuWuIWIKSaUdDY target STP
o Mstadoodoy storytelling

@ Content Brainstorm
(Content Marketing Strategy
& Content Planning)

0 S:OUAIWAQ a$1VNAYNS KIULAEDSY IWamsthiaud
Content Planning

DAY 2 DIGITAL SKILLS

& InAunn1s Match SEO Keyword Analysis
Kann1siieu Content Tkéa SEO

o Content ducdludausiu Aotbudovundsats uddiso:roaghvls
W content Gantnusn a tu google

o gagpainAlAMSIGau SEO oghvolstkgnio Google

o misthAgi3SaRaligToAUMSAUKT LIUS:ENAIEAUMSH content

o Mst3 Google Keyword Planner t#aqQustunmisAumIAEISSQ

ua:donuts

@ rannisusuusvauniw Content (Optimization)
na:n1s3awa (Measurement)

o IWalda: Content F3anus:avAuanchoniu dodudosana
Content figauuancivnu udoisw:danms3anaaevistigndoao
o Ms3lAs:ANaKIU Google analytics tWaldlumswauun
unA> WD a U
o laSuwav SEO ade Content Optimization
WomsUSu Content Tdoghvtsuzay

@ misasvo Content Rlauf Woaswgu
Follower ashonwuus:91 i na'\umlUuanm
TuAga

o MMsaalauuustd wi Insight Tagoderan Empathy

© MsKIRALAU asvAnuuanchviEiuuusmsm Content
WalWuAWENSIUNMISIOTU

° msuaolulhnanwm\moucmaum Content
lwauaunauu‘mouwutaanlaumo ua:asonagns

o mistdonsuuuu Content Ao: aowaoanauuhhummnnao

© 38msk1 Connection Wuftums Publish Content
ua:asvAdusoudanuynnarseovAnsciv a K Content
TUdvnguidnnetuoon3o

@ nsdifnu nusudna: Content o810 /
nusudnus:aundiwds$oon Digital Branding

o ByugonddagvAus:aunwadS> oinmsrhaanadoy
Content Marketing

o NPQUNIEBUAIATY FMsasw content ANsoWAD aSroyarm
ua:lautoyusina

& Content Marketing Strategy
& Content Planning Project

o S:QUADIUAQ a$vNagns MULAEDSL womsthiaua Content Planning
o tAsD:asvassA The Creative Pitch Deck aanuilaUv
ua:aaulongunnga
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Episode 3 : Where You Can Improve Your Digital Skill

Full Agenda

avn:iguan 08.15 - 08.45 vovnndu

DAY 3 ESSENTIAL SKILLS

@ The Face: "Digital Creative & Professional”
Pitch (4 Groups of presentation)

o thiauawavmuuuungu TasdnmuznssumMsHIBeosIn
Ua:NSOAMUDCOIKA LU WSDUNDIKA:LLUUNADIU

@ Us:mAwandunsu:: Congrats to the winner

@ Workshop: Storytelling .
asv Story funn < dvuulani

o mstinATA Storytelling AudvuovInddoAis aLISNESID
content KD "ld@uk" "n1gld” "Uv" ua: "Oionanund”

@ Workshop: e-Collaboration tools

rMviugaddna

o e-Collaboration tool uTanuaomsrviuAvaVIUGDYH
210 Teamwork/Google suite

o 1n3adumsduUs:LGUlUkDYUS:8U MoM pghvsityaana

o Daily tasks/Weekly tasks/Monthly tasks management
rhoUTAUS:AUTRL/KoKN IWaMoKthuaevIUDIBWESHA

o Performance & Productivity report Adavrindutuaieasna

DAY 4 ESSENTIAL SKILLS

& CMO Talk: Special Guest speaker
from Top management, Partnership TeC

& The Digital Work Networking
and Farewell Party

o Nonssu Networking wuu Exclusive

DAY 4 ESSENTIAL SKILLS

@ Test (Digital Skills)

o naadudas:auAnuskavisuutucu Digital Skills

@ Critical thinking - Corporate Ethics on Media

e Dssnusstulums Content Marketing wa: msasivua:gaund

o aswAnuas:king gmstutinmsaaraddriandndusSuRasau
cadov USEN uazdoAy

@ Who could be "Outstanding”
person in the company?

o theNPaLUUDYIINFIBEIVIYADEIUDVOMS recruitment
wrodv Jobbkk.com

o “ldu av (dud)" WayuuavIIUSBNUSENAavmMsAuLUUTKU
Onnu:a:ls ua:sw:widdvlUaglunaliuldagols

o WeVLASI §i51 AruAD:anuisaduAdavmsupvusUNnTdogvlen

THE SIMULATION JOB INTERVIEW

&) o KavPINPUMSIBHULUULWILIU 4 Su d:imsuadumund

d@daupsonAuKSOUTASYMSNAMU

o 1BunaasudvudmssuaeinsAwn msudome
msdalasgunans MsasguAIUWSDULaUs:LTU
A:UUYUEUMUNd

0 JuMuninuRIBeDBItY s:du CEO, HR Manager
Ao:nBuuKdvMsFUNMULRIDU tWathTuWaun
LOSYUADIUWSDUNDULNFUNMUNIDSD

e uu=th ua:usuuciv Resume Wa:ripuddau
ua:AIASRURDEY drsuthlutkalnsviulduuubiomdw




